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Custodial, health service and 
other employees form an 
independent SEIU unit.

By Rachel Osterman
BEE STAFF WRITER

In an effort to concentrate their voice and 
fight harder for higher education funding, 
15,000 California State University employees 
will form an independent local beginning 
today.

Until now, they have been a division of 
the larger California State Employees Asso-
ciation, a kind of umbrella organization that 
represents 140,000 public workers and retir-
ees statewide.

While the new Service Employees Interna-
tional Union Local 2579 will remain affiliated 
with the larger CSEA, the new group will gain 
greater control of its budget, lobbying efforts 
and organizing. Local 2579 will represent 
health services, administrative support, cus-
todial and other workers at state university 
campuses. Professors are not part of the local.

“We’re going to be stronger and more inde-
pendent,” said Pat Gantt, president of Local 
2579. “This will make it easier for us to com-
municate and lobby for higher education.”

In some ways, the incorporation into a 
separate SEIU caps a decades-long struggle 
within the state employees association that 
had activists battling top leaders for more 
autonomy.

Besides the 15,000 state university employ-
ees, CSEA also has 86,000 civil servants who 
work as counselors, accountants and inspec-
tors, 5,900 supervisors, and 28,000 retirees 
under its umbrella.

It ranks as the largest state employees’ 
labor group, directly ahead of correctional 
workers. Overall, the state employs about 
316,000 people.

Over the last decade, activists in the civil 
service division fought the CSEA leadership 
for control of their dues, a battle that includ-
ed allegations of censorship in union publi-
cations and complaints that top leaders failed 
to support worker rallies.

A year ago, the dissident group elected 
J.J. Jelincic, a former investment officer at 
CalPERS, as president.

A month later, the civil service division 
incorporated on its own, becoming SEIU Lo-
cal 1000. Like the state university employees, 
it remains part of the larger state employees 
association but controls its budget and the 
direction of its organizing.

“The local has the ability to speak directly 
with the SEIU leadership,” said Jim Hard, 
president of SEIU Local 1000. “It’s quite a dif-
ference. We have access to research help, to 
organizers, so that state employees can get 
involved and take action to defend them-
selves. And in the federal arena, because so 
much state funding comes from the federal 
government.”

It’s no accident that the civil service work-
ers — and now state university employees 
— are moving closer to SEIU, the fastest-
growing union in the AFL-CIO and one of the 
most aggressive.

In a sign of renewed activism within the 
civil service union, said Hard, more than 
20,000 state employees flooded the gover-
nor’s office with phone calls during budget 
negotiations in the last session.

Gantt said he will use SEIU’s network of 

activists to fight for higher education fund-
ing, something he said is both a social jus-
tice cause and a bread-and-butter issue for 
his members.

“The state university system is the main 
point of access for higher education for most 
of the middle class and working class,” Gantt 
said. “SEIU members can identify with that 
and talk to their members.”

Union activists said the formation of a new 
local will create a stronger organization.

“It’s a step in our growth,” said Kathryn 
Plunkett, a secretary at California State Uni-
versity, Bakersfield, and an officeholder in 
Local 2579. “Now we have more funds to 
grow our programs and be more responsive 
to our membership and all the employees 
that we cover.”

o o o
The Bee’s Rachel Osterman can be reached 
at (916) 321-1052 or rosterman@sacbee.com.
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The sale of that Caltrans
parcel at the foot of
Capitol Mall is getting

stranger and stranger. First, as
we reported months ago, the
odd-shaped piece of land went
up for auction and was
awarded to developers John
Saca and John Kehriotis, who
had the high bid of $1.5 mil-
lion.

Then, after the bidding pro-
cess was challenged, a second
auction was held with develop-
ment firms Separovich
Domich Real Estate and
Ravel and Rasmussen Proper-
ties apparently winning the
1-acre prize with a bid of $3.45
million.

Now Mayor Heather Fargo
and other city officials are
looking at ways to block that
sale and have the parklike
triangle at Second Street, north
of Capitol Mall, transferred
instead to the city.

We’re told that City Council
members have met in closed
session on the issue several
times. Another private meeting
is scheduled for Wednesday.
Chief among the issues on the
table: Does the city have a legal
right to block a sale now set to
close at the end of January?

Fargo and others view the
parcel as a strategic site and
think it should be developed as
part of a broader land-use plan
that includes city and Caltrans-
owned lots extending south to
the Crocker Art Museum and
that takes into consideration a
possible deck over I-5.

� SHALLIT, page D2

City officials have eye
on Caltrans property

Wyndham to sell
25 of its hotels

Dallas-based Wyndham
International Inc. said Friday
it has agreed to sell 25 hotels
for $366 million.

The hotels will be sold to a
private investment fund man-
aged by Goldman Sachs and
affiliates of Highgate Hold-
ings.

As part of the agreement,
the 15 hotels that operate
under the Wyndham name
will keep the name until new
franchise deals are reached.
The sale is expected to close
during first quarter 2005.

Over the past five years,
Wyndham has sold about 180
properties for gross proceeds
of more than $2.5 billion.

Hormel buys pork firm
Hormel Foods Corp., the

largest U.S. turkey processor,
said Thursday that it acquired
Vernon, Minn.-based Clough-
erty Packing Co., a privately
held pork processor and
maker of Farmer John pork
products, for about $186
million.

“Clougherty has built a very
strong business in the South-
west, and projects sales of
$420 million in 2004,” said
Hormel Chairman and CEO
Joel W. Johnson.

The company said the trans-
action will strengthen its
presence in the Southwest,
and plans to add the Farmer
John brand to its Herdez,
Dona Maria and Bufalo prod-
uct lines.

Shares of Hormel were up
70 cents at $31.35 on the New
York Stock Exchange.

Hammett to shut stores
Hurt by shrinking school

budgets, the country’s oldest
school-supply company is
closing its 52 retail stores
nationwide after 141 years.

Braintree, Mass.-based J.L.
Hammett Co., whose founder
invented the blackboard
eraser, will continue sales at
www.hammett.com, the
Patriot Ledger of Quincy
reported. Its only California
store is the Little Red School-
house in Colton, according to
the company Web site.

Hammett President Rich-
mond Holden Jr., whose
family was among the inves-
tors who bought the company
from John L. Hammett in
1890, declined to comment on
the number of employees who
would lose jobs.

In short …
� The U.S. government

now has a hotline for people
to call with complaints about
hundreds of flight disruptions
between Dec. 22 and Dec. 28,
the Transportation Depart-
ment’s inspector general said
on Friday. Call (866) 670-3341
or go to www.oig.dot.gov on
the Internet.

– From the Associated Press

More schools are switching to round
plastic bottles, encouraged by a study
that found children drank 18 percent
more milk from bottles than from
cartons.

Associated Press

Milk goes plastic

U.S. schools
using plastic

 Easier to open (75% of students)

 New flavor, strawberry

 Easier to drink (70% of students)

 2 oz. more milk

Why they’re choosing plastic

Source: National Dairy Council
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By J.M. Hirsch
ASSOCIATED PRESS

Yet another familiar school-
days object may be going the way
of the inkwell and the slide rule.

Encouraged by a milk industry
study that shows children drink
more dairy when it comes in
round plastic bottles, a growing
number of schools are ditching
those clumsy paper half-pint car-
tons.

Already more than 1,250
schools have switched to single-
serving bottles. While that is still
a tiny fraction of the nation’s
schools, it is a significant jump
from 2000, when there were
none, according to the National
Dairy Council.

The square containers “are aw-

fully hard for kids,” says New
Hampshire Agriculture Commis-
sioner Steve Taylor, who has
watched the trend spread to
some 320 schools in New En-
gland. “Teachers say you can
spend the whole lunch period
just walking around and opening
those containers.”

Though plastic long has been
the favored packaging for soda
and other drinks, schools sought
bottled milk only after a 2002
Dairy Council study found milk
consumption increased 18 per-
cent in schools that tested bot-
tles. The study also found that
children who drank bottled milk
finished more of it.

The change to plastic brings
schools closer to overall milk
packaging trends. In 2001, more
than 82 percent of the nation’s
milk was packaged in plastic, up
from 15 percent in 1971, accord-
ing to the U.S. Department of Ag-
riculture.

While the growing use of bot-
tles in schools can be attributed
partly to ease – educators say
plastic caps are easier for chil-
dren to open, and round bottles
fit better in their hands – market-
ing savvy deserves at least as
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group’s households:
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By Dean Takahashi
KNIGHT RIDDER NEWSPAPERS

As shoppers step through colorful
shafts of light at the center of
Sony’s Metreon mall in San Fran-

cisco, they often do a double take when
they gaze at the floor. That’s because the
image shining down from an overhead
projector appears to react and move in
concert with their body.

If the lighting displays a soccer ad on
the floor, a person can move his or her
foot across the image of a ball and the ball
will bounce around the borders of the
picture as if the person had given it a kick.
More often than not, the shopper will pull
a friend over and show them the discov-
ery.

This “visual karaoke” system, invented
by Reactrix Systems in San Carlos, offers
hope to advertisers trying to catch the
attention of jaded shoppers with a novel
form of “advertainment.” Reactrix uses a
complicated imaging system so that a

person feels as though he or she is part of
the image. And it can project a variety of
advertisements disguised as games aimed
at catching the interest – and not just the
eye – of the beholder.

“When you see a billboard, you may
look straight at it and not see the mes-

sage,” said Vijay Chattha, a marketing
consultant at the Metreon. “With Reac-
trix, the experience is almost a surprise.”

Added Reactrix Chief Executive Mike
Ribero, “It’s a crowd magnet, and a stage
for people to make up their own games.”

The company used the Metreon as a
test site for the system, which Reactrix
says makes “floors, walls and table tops
come alive.” Now Reactrix is promoting
the system as a new kind of entertain-
ment medium. Reactrix believes it can
drive shoppers into stores and make
bigger impressions on people as they dine
or wait in line.

More than 60 systems are installed at
locations around the world.

The AMC movie theater in Emeryville
has a pilot system in its lobby. Reactrix
has also debuted in various McDonald’s
restaurants, the Sam Goody’s MusicLand
music store in the Mall of America in
Bloomington, Minn., Niketown stores,
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By Rachel Osterman
BEE STAFF WRITER

In an effort to concentrate their voice
and fight harder for higher education fund-
ing, 15,000 California State University em-
ployees will form an independent local be-
ginning today.

Until now, they have been a division of
the largerCalifornia State Employees Asso-
ciation, a kind of umbrella organization

that represents 140,000 public workers
and retirees statewide.

While the new Service Employees Inter-
national Union Local 2579 will remain af-
filiated with the larger CSEA, the new
group will gain greater control of its bud-
get, lobbying efforts and organizing. Local
2579 will representhealth services, admin-
istrative support, custodial and other
workers at state university campuses. Pro-
fessors are not part of the local.

“We’re going tobe stronger and more in-
dependent,” said Pat Gantt, president of
Local 2579. “This will make it easier for us
to communicate and lobby for higher edu-

cation.”
In some ways, the incorporation into a

separate SEIU caps a decades-long strug-
gle within the state employees association
that had activists battling top leaders for
more autonomy.

Besides the 15,000 state university em-
ployees, CSEA also has 86,000 civil ser-
vants who work as counselors, accoun-
tants and inspectors, 5,900 supervisors,
and 28,000 retirees under its umbrella.

It ranks as the largest state employees’
labor group, directly ahead of correctional
workers. Overall, the state employs about

� SEIU, page D2

By Mark Skertic
CHICAGO TRIBUNE

After a year of intense competi-
tion, record oil prices and re-
peated efforts to slash labor
costs, five airlines are sailing into
the new year under the cloud of
bankruptcy reorganization.

Whether all of them will suc-
cessfully exit Chapter 11 by 2006
depends on at least some factors
outside their control – including
decent economic growth, lower
fuel costs and additional give-
backs in labor contracts.

If any of those factors tips too
far in the wrong direction, one or
more could be forced to liqui-
date. On top of that, other airlines
struggling with the same prob-
lems could be driven to seek
Chapter 11 protection as well.

All things considered, 2005
looks chock-full of dire risks for
an industry entering its fifth con-
secutive year of troubled times.

Of course, for passengers, the
troubles of the industry have
translated into deals on ticket
prices, and analysts expect the
fare wars to continue into 2005.

“Overcapacity in the industry
has benefited passengers,” said
equity analyst Brian Hayward of
Zacks Investment Research in
Chicago. “Inflation-adjusted,
fares are as low as they’ve been
in ages. But fares need to rise.”

From 2001 through 2003, the
airline industry collectively lost
$23.2 billion. This year, it will be
about $8 billion in the red.

Industrywide losses will mod-
erate in 2005, hovering between
$2 billion and $4 billion, predicts
John Heimlich, chief economist
for the Air Transport Associa-
tion, an industry group.

To make that red ink eventu-
ally run black, airlines have been
seeking concessions from em-
ployees, even targeting once-sac-
rosanct benefits such as lucrative
pilot pension plans.

� AIRLINES, page D7

Airlines
to face
bumpy
year
But troubles translate
to good fares for
passengers for now.
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Paper milk cartons
are being replaced
by plastic bottles to
spur consumption.

Icon of grade school
lunch gets makeover

BOB
SHALLIT

Entering the image
San Jose Mercury News/Judith Calson

The Reactrix Systems’ “visual karaoke” uses a complicated imaging system so that a person feels as though he or she is part of an
image projected on a flat surface. The company sees the system as an advertising and entertainment tool.

Reactrix founder Matt Bell, left, and CEO
Mike Ribero show off one of their media
spots. More than 60 systems have been
installed in malls and stores.

Company’s lighting displays seem to respond to viewer’s motions

INSIDE
Stocks wrap

Weekly stock listings are on
pages D3-D7. A recap of

stock and mutual fund
performance for all of

2004 appears Monday.

CSU workers get own local

Sacramento Bee/Randall Benton

Pat Gantt, president of SEIU Local 2579,
said having a separate group will make it
easier to lobby for higher education.

Custodial, health service
and other employees form
an independent SEIU unit.
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The sale of that Caltrans
parcel at the foot of
Capitol Mall is getting

stranger and stranger. First, as
we reported months ago, the
odd-shaped piece of land went
up for auction and was
awarded to developers John
Saca and John Kehriotis, who
had the high bid of $1.5 mil-
lion.

Then, after the bidding pro-
cess was challenged, a second
auction was held with develop-
ment firms Separovich
Domich Real Estate and
Ravel and Rasmussen Proper-
ties apparently winning the
1-acre prize with a bid of $3.45
million.

Now Mayor Heather Fargo
and other city officials are
looking at ways to block that
sale and have the parklike
triangle at Second Street, north
of Capitol Mall, transferred
instead to the city.

We’re told that City Council
members have met in closed
session on the issue several
times. Another private meeting
is scheduled for Wednesday.
Chief among the issues on the
table: Does the city have a legal
right to block a sale now set to
close at the end of January?

Fargo and others view the
parcel as a strategic site and
think it should be developed as
part of a broader land-use plan
that includes city and Caltrans-
owned lots extending south to
the Crocker Art Museum and
that takes into consideration a
possible deck over I-5.
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City officials have eye
on Caltrans property

Wyndham to sell
25 of its hotels

Dallas-based Wyndham
International Inc. said Friday
it has agreed to sell 25 hotels
for $366 million.

The hotels will be sold to a
private investment fund man-
aged by Goldman Sachs and
affiliates of Highgate Hold-
ings.

As part of the agreement,
the 15 hotels that operate
under the Wyndham name
will keep the name until new
franchise deals are reached.
The sale is expected to close
during first quarter 2005.

Over the past five years,
Wyndham has sold about 180
properties for gross proceeds
of more than $2.5 billion.

Hormel buys pork firm
Hormel Foods Corp., the

largest U.S. turkey processor,
said Thursday that it acquired
Vernon, Minn.-based Clough-
erty Packing Co., a privately
held pork processor and
maker of Farmer John pork
products, for about $186
million.

“Clougherty has built a very
strong business in the South-
west, and projects sales of
$420 million in 2004,” said
Hormel Chairman and CEO
Joel W. Johnson.

The company said the trans-
action will strengthen its
presence in the Southwest,
and plans to add the Farmer
John brand to its Herdez,
Dona Maria and Bufalo prod-
uct lines.

Shares of Hormel were up
70 cents at $31.35 on the New
York Stock Exchange.

Hammett to shut stores
Hurt by shrinking school

budgets, the country’s oldest
school-supply company is
closing its 52 retail stores
nationwide after 141 years.

Braintree, Mass.-based J.L.
Hammett Co., whose founder
invented the blackboard
eraser, will continue sales at
www.hammett.com, the
Patriot Ledger of Quincy
reported. Its only California
store is the Little Red School-
house in Colton, according to
the company Web site.

Hammett President Rich-
mond Holden Jr., whose
family was among the inves-
tors who bought the company
from John L. Hammett in
1890, declined to comment on
the number of employees who
would lose jobs.

In short …
� The U.S. government

now has a hotline for people
to call with complaints about
hundreds of flight disruptions
between Dec. 22 and Dec. 28,
the Transportation Depart-
ment’s inspector general said
on Friday. Call (866) 670-3341
or go to www.oig.dot.gov on
the Internet.

– From the Associated Press

More schools are switching to round
plastic bottles, encouraged by a study
that found children drank 18 percent
more milk from bottles than from
cartons.

Associated Press

Milk goes plastic

U.S. schools
using plastic

 Easier to open (75% of students)

 New flavor, strawberry

 Easier to drink (70% of students)

 2 oz. more milk

Why they’re choosing plastic

Source: National Dairy Council
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By J.M. Hirsch
ASSOCIATED PRESS

Yet another familiar school-
days object may be going the way
of the inkwell and the slide rule.

Encouraged by a milk industry
study that shows children drink
more dairy when it comes in
round plastic bottles, a growing
number of schools are ditching
those clumsy paper half-pint car-
tons.

Already more than 1,250
schools have switched to single-
serving bottles. While that is still
a tiny fraction of the nation’s
schools, it is a significant jump
from 2000, when there were
none, according to the National
Dairy Council.

The square containers “are aw-

fully hard for kids,” says New
Hampshire Agriculture Commis-
sioner Steve Taylor, who has
watched the trend spread to
some 320 schools in New En-
gland. “Teachers say you can
spend the whole lunch period
just walking around and opening
those containers.”

Though plastic long has been
the favored packaging for soda
and other drinks, schools sought
bottled milk only after a 2002
Dairy Council study found milk
consumption increased 18 per-
cent in schools that tested bot-
tles. The study also found that
children who drank bottled milk
finished more of it.

The change to plastic brings
schools closer to overall milk
packaging trends. In 2001, more
than 82 percent of the nation’s
milk was packaged in plastic, up
from 15 percent in 1971, accord-
ing to the U.S. Department of Ag-
riculture.

While the growing use of bot-
tles in schools can be attributed
partly to ease – educators say
plastic caps are easier for chil-
dren to open, and round bottles
fit better in their hands – market-
ing savvy deserves at least as
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As shoppers step through colorful
shafts of light at the center of
Sony’s Metreon mall in San Fran-

cisco, they often do a double take when
they gaze at the floor. That’s because the
image shining down from an overhead
projector appears to react and move in
concert with their body.

If the lighting displays a soccer ad on
the floor, a person can move his or her
foot across the image of a ball and the ball
will bounce around the borders of the
picture as if the person had given it a kick.
More often than not, the shopper will pull
a friend over and show them the discov-
ery.

This “visual karaoke” system, invented
by Reactrix Systems in San Carlos, offers
hope to advertisers trying to catch the
attention of jaded shoppers with a novel
form of “advertainment.” Reactrix uses a
complicated imaging system so that a

person feels as though he or she is part of
the image. And it can project a variety of
advertisements disguised as games aimed
at catching the interest – and not just the
eye – of the beholder.

“When you see a billboard, you may
look straight at it and not see the mes-

sage,” said Vijay Chattha, a marketing
consultant at the Metreon. “With Reac-
trix, the experience is almost a surprise.”

Added Reactrix Chief Executive Mike
Ribero, “It’s a crowd magnet, and a stage
for people to make up their own games.”

The company used the Metreon as a
test site for the system, which Reactrix
says makes “floors, walls and table tops
come alive.” Now Reactrix is promoting
the system as a new kind of entertain-
ment medium. Reactrix believes it can
drive shoppers into stores and make
bigger impressions on people as they dine
or wait in line.

More than 60 systems are installed at
locations around the world.

The AMC movie theater in Emeryville
has a pilot system in its lobby. Reactrix
has also debuted in various McDonald’s
restaurants, the Sam Goody’s MusicLand
music store in the Mall of America in
Bloomington, Minn., Niketown stores,

� ADS, page D7

By Rachel Osterman
BEE STAFF WRITER

In an effort to concentrate their voice
and fight harder for higher education fund-
ing, 15,000 California State University em-
ployees will form an independent local be-
ginning today.

Until now, they have been a division of
the largerCalifornia State Employees Asso-
ciation, a kind of umbrella organization

that represents 140,000 public workers
and retirees statewide.

While the new Service Employees Inter-
national Union Local 2579 will remain af-
filiated with the larger CSEA, the new
group will gain greater control of its bud-
get, lobbying efforts and organizing. Local
2579 will representhealth services, admin-
istrative support, custodial and other
workers at state university campuses. Pro-
fessors are not part of the local.

“We’re going tobe stronger and more in-
dependent,” said Pat Gantt, president of
Local 2579. “This will make it easier for us
to communicate and lobby for higher edu-

cation.”
In some ways, the incorporation into a

separate SEIU caps a decades-long strug-
gle within the state employees association
that had activists battling top leaders for
more autonomy.

Besides the 15,000 state university em-
ployees, CSEA also has 86,000 civil ser-
vants who work as counselors, accoun-
tants and inspectors, 5,900 supervisors,
and 28,000 retirees under its umbrella.

It ranks as the largest state employees’
labor group, directly ahead of correctional
workers. Overall, the state employs about
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By Mark Skertic
CHICAGO TRIBUNE

After a year of intense competi-
tion, record oil prices and re-
peated efforts to slash labor
costs, five airlines are sailing into
the new year under the cloud of
bankruptcy reorganization.

Whether all of them will suc-
cessfully exit Chapter 11 by 2006
depends on at least some factors
outside their control – including
decent economic growth, lower
fuel costs and additional give-
backs in labor contracts.

If any of those factors tips too
far in the wrong direction, one or
more could be forced to liqui-
date. On top of that, other airlines
struggling with the same prob-
lems could be driven to seek
Chapter 11 protection as well.

All things considered, 2005
looks chock-full of dire risks for
an industry entering its fifth con-
secutive year of troubled times.

Of course, for passengers, the
troubles of the industry have
translated into deals on ticket
prices, and analysts expect the
fare wars to continue into 2005.

“Overcapacity in the industry
has benefited passengers,” said
equity analyst Brian Hayward of
Zacks Investment Research in
Chicago. “Inflation-adjusted,
fares are as low as they’ve been
in ages. But fares need to rise.”

From 2001 through 2003, the
airline industry collectively lost
$23.2 billion. This year, it will be
about $8 billion in the red.

Industrywide losses will mod-
erate in 2005, hovering between
$2 billion and $4 billion, predicts
John Heimlich, chief economist
for the Air Transport Associa-
tion, an industry group.

To make that red ink eventu-
ally run black, airlines have been
seeking concessions from em-
ployees, even targeting once-sac-
rosanct benefits such as lucrative
pilot pension plans.
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The Reactrix Systems’ “visual karaoke” uses a complicated imaging system so that a person feels as though he or she is part of an
image projected on a flat surface. The company sees the system as an advertising and entertainment tool.

Reactrix founder Matt Bell, left, and CEO
Mike Ribero show off one of their media
spots. More than 60 systems have been
installed in malls and stores.

Company’s lighting displays seem to respond to viewer’s motions
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Pat Gantt, president of SEIU Local 2579,
said having a separate group will make it
easier to lobby for higher education.

Custodial, health service
and other employees form
an independent SEIU unit.
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